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October 28,2004 

Ms. Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 12" Strect, S.W. 
Washington, D.C. 20554 

Re: WRRM-FM / Cincinnati, OH 
Localism Initiatives Synopsis 

Filed by: Dan Swensson 
General Manager 
WRRM-FM 

In regards to Docket No. 04-233 

Local News Investment 

WRRM has a full-time News Director who also serves as the station's Community 
Service Director. WRRM also subscribes to Metro news service for additional support in 
gathering local news as Metro has its own Cincinnati bureau. 

WRRM airs 40 newscasts per week in morning drive and afternoon drive, between 6am 
and 9am, and 4:30pm and 5:30pm. Each newscast is between 2 to 4 minutes in length, 
totaling 30 minutes of news per day. 

The two newscasters were raised in the Cincinnati areas and know the issues that matter 
to the listeners. 

In addition WRRM airs 19 local traffic reports per day during morning and afternoon 
drive for atotal of 19 minutes. 

All of WRRM's newscasts are heavily focused on the local market. 4 of the 6 stories are 
focusing on local stories. 

Editorial content is made everyday in the banter between the announcers, newscaster, and 
the listening audience. 

Local Public Affairs 

WRRM airs a 90 minute block of public affairs programming each Sunday morning 
including two 30-minute locally originated programs. "Issues" is a public affairs 
program aired in conjunction with WLWT television. The 30 minute show focuses on 
local issues. Various local politicians, community leaders and event organizers are 
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interviewed. “Issues” also features a community calendar listing local events to be held 
within two weeks of the air date. Locally focused public service announcements act as 
commercials between the segments. ‘Issues” airs each Sunday morning from 6:30arn 
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and 7 m .  “The Community Report” is produced and aired in conjunction with Time 
Warner Cable. Various politicians, community leaders and event organizers are 
interviewed. Topics on shows have ranged from road repair updates to State bills up fo cx 
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consideration. “Community Report” airs each Sunday from 7 m  to 7:30arn. 

WRRM also airs “Parents Journal”, a syndicated public affairs program surrounding 
family and parenting issues. 

Emergency Programming 

WRRM is prepared to air any type of emergency programming through its news partner 
Metro Newsource and WCPO-TV. Live audio is made available through Metro and 
WCPO in the event of a local or national emergency. 

WRRM participates in all Amber Alert warnings for Ohio, Kentucky and Indiana. 
WRRM airs Amber Alerts through our EAS capabilities and follows with regular Ambe1 
Alert announcements until each situation is resolved. 

WRRM is an EAS monitoring station. As WRRM is manned with an operator 24 hours 
per day, the station is able to air EAS alerts when necessary. 

WRRM is partnered with WCPO television for weather coverage and bas around the 
clock availability to a WCPO meteorologist in the event of a weather emergency. 

Civic, Cultural and Community Responsive Programming 

WRRM airs 50 public service announcements responsive to community needs on a 
weekly basis. WRRM’s Community Service director has the responsibility to determine 
community needs and requests for content in these announcements with a special effort to 
promote events and concerns in Cincinnati. 

Music 

WRRM also sponsors several concerts in conjunction with the Cincinnati Recreation 
Commission and the City of Blue Ash that features local acts in addition to national 
entertamment. 
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Station Participation in Community Activities 

The WRRM morning show interviews local actors from musicals seen in the “Broad 
Series” at the Aronoff Center. 

The WRRM morning show is a sponsor and participant in the Leukemia-Lymphoma 
Team in Training. We do both interviews and on-site broadcast. 

The WRRM morning show has a local feature called the Friday Morning Pep Rally. 
features local Cheerleading Squads in studio highlighting local Friday Night High School 
Games. 

WRRM provides a forum for local players from the Cincinnati Reds and Cincinnati 
Bengals helping to promote their local events to benefit underprivileged children. 

The WRRM morning show features the Pledgc of Allegiance, recognizing area 
schools/students doing the pledge on air each morning. 

The WRRM “Cares for Kids” Radiothon is 4 day on-air fundraising event to benefit the 
Cincinnati’s Children’s Hospital. 

WRRM has parhered with Crayons to Computers school supply drive to provide school 
supplies to less fortunate students through a free store for teachers. 

The WRRM website serves as a support mechanism for all station sponsored charitable 
activities with links to each group’s web site and details of the station’s interaction. The 
website features a community af€airs link where listeners can post information on local 
news and events. 

WRRM supports the Hope 4 Hyde Family, a Lunken Playfield Fundraiser for a local 
family where 2 members are facing serious medicalflife threatening problems. 

WRRh4 sponsors the Sara Zepernick Run for the Gold to benefit research for Leukemia 

Local nutrition expert, Nancy Zwick of the Dairy Council appears on air once a quartel 
on the WRRM morning show. 

Local physician, Dr. Steve Muething appears every 8 weeks on the WRRM morning 
show. The doctor answers parenting questioned phoned in by listeners. 

The WRRM “Read to Me Program” (Morning Show) is an ongoing community outreach 
program. Every Tuesday, the Warm 98 Morning Show visits a classroom to read books 
with them. This is a strong effort to enforce the importance of leaming through books. 
They visit classrooms that sign-up on their Morning Show Web Page throughout the Tri- 
State area. 
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The Warm 98 ‘Teacher of the Week  is an on-going project with the Morning Show. 
This is a continuous effort to honor those teachers who have greatly affected the f m r  9 
leaders of our society. The Morning Show goes out every Friday throughout the scho 
year with tons of goodies for the teacher that has won through being nominated either 
the web, at a store or however we are choosing to select at that time. The teacher is ! i i !  - 
honored with gifts & recognition. 

WRRM sponsors Camp Fair, a one-day event that is put on in the City of Blue Ash w 

dedicated to showcasing various organizations and summer camps for children to a 
over the summer. There were over 300 people in attendance. 

Race for the Cure is a banner event for WRRM. We support this chanty that raises 
money for research and devclopment for the Susan G. Komen Breast Cancer Foundation. 
We were on-site for this race and had extreme station involvement. 

WRRM is a sponsor of the Cincinnati Flying Pig Marathon. WRRM begins running 
promos in January giving tips on how to train for marathon. We also provide all the 
information you would need to be a spectator. Cincinnati Marathon, Inc. is a non-profit 
501(c) (3) organization formed to host a national event, which raises money for charities. 
The Flying Pig Marathon is pleased to announce that in 2003, we donated nearly $30,000 
to charities within our local community. 

With this, we also support this through promoting the Flying Piglet which is on May 1‘. 
We will be on-site both days to support the runners and spectators in several locations. 

WRRM is the radio media sponsor for Great Strides. We will have one remote prior to 
the walk to support the fundraising and recognition efforts. We ran a magazine ad, 
provided web and on-air exposure and were on-site with a van and a DJ. We nm several 
PSAs to help support this walk. 

Cincinnati Public Library Fundraiser: Warm 98 provided on-air promos, a free remote 
and web exposure for this day. It was a day to encourage the community to celebrate the 
wealth of knowledge and activities that your local library can offer. It was a successful 
day with hundreds in attendance. 

Employment Guide’s Superbowl Jobs 2004 Job Fair March 3 I ,  2004: one day annual 
event hosted at Paul Brown Stadium dedicated to providing the public with access to 
employers from over 35 local businesses looking for potential employees. Warm begins 
rnnning on air mentions two weeks out from the event, including web site exposure. 
Warm also takes a presence on-site at the event, not only providing music and 
entertainment, but also the opportunity for the public to receive employment information 
from Radio Cincinnati. Promotional Run: 2 weeks of consistent on-air promotional 
mentions and web exposure 

Cincinnati Gymnastics Academy Presents the US Coach’s Cup: This is an all of 
Cincinnati gymnastics eventhndraiscr in honor and support of the continuing education 
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of Cincinnati Teen Gymnastics Teams. We helped support this though on-air 
promotional mentions, PSAs, web exposure, and by doing a remote with live breaks to 
encourage people to come out and support local gymnastics teams. 

WRRM sponsored Walk America: We ran promos, PSAs, and were on-site for this on 
day walk in support of the March of Dimes Foundation. We also supported through 
the web and being on-site playing music and having a DJ make announcements 
There were over 7,000 walkers and raised about $650,000. 

WRRM is very involved with local schools. Promotions people and on-air DJs 
frequently visit schools that request our presence throughout the school year to talk about 
radio and our jobs. We also bring out station vehicles for Vehicle Days at schools to 
explain how the broadcasting van works at events and remotes. 

WRRM pahipates and promotes several local festivals: Throughout the summer, Warm 
98 sends out a van to several different Church Festivals to play music and hand-out 
prizes. We help support Church fundraising by drawing people to the Festival with on- 
air promos and on-site appearances. 

St. Dominic in Western Hills 45238 
All Saints in Montgomery 45236 
St. Judes in Cheviot 452 11 
St. Vivian in College Hill 45224 
St. James ofthe Valley in St. Bernard 45216 
Lady of Our Lourdes in Western Hills 45238 
St. Bernadette in Amelia 45 102 
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WRRM sponsors Push for Pencils, a month long program tied in with Staples, dedicated 
to raising basic school supplies for Tri-State teachers and students. Warm 98 makes 
visits to various Staples locations encouraging listeners to stop out and purchase pre- 
packaged supplies for area schools. We run magazine ads for it in Cincinnati Family 
Magazine and run on-air promos & have web exposure for four weeks. They raised 
$10,000 in cash proceeds and $3,000 in school packages was also raised. 

WRRM was the radio sponsor for Wahmfest. This is a one-day annual event dedicated to 
providing information to mothers who want to work from home. Warm 98 is on-site 
providing live breaks, contest registration, and personality appearances. Warm 98 runs 
three weeks of on-air promos and web exposure for this event. They had over 1,000 
women come through. 

WRRM participates in the Hoxworth Blood Drive. This is a oneday event dedicated to 
bringing awareness to the importanee of blood supplies. Warm 98 is on-site with the 
Hoxworth blood mobile providing live breaks, personality appearances, and contests. We 
provide two weeks of on-air and web exposure. 

WRRM supported a one-day fundraiser for the Boys &Girls Club through on-air promos, 
web exposure and live breaks from the on-site fundraiser. In 1998, the Arby's Foundation 

895 Central Avenue, Suite 900 Cincinnati, Ohio 45202 (513) 241-9898 Fax (513) 241-6689 
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added Boys & Girls Clubs of America as an additional charity partner in order to broaden 
its commitment of making a difference in the lives of America’s youth. Boys & Girls 
Clubs of America is a national non-profit youth organization comprising 1,850 Boys & 
Girls Club facilities that help some 2.6 million young peoplc connect with opportunitie ” 
for personal growth and achievement. [q Cincinnati Public Library Fundraiser: Warm 98 provided on-air promos, a free remote, a cr? 
and web exposure for this day. It was a day to encourage the community to celebrate $ 
wealth of knowledge and activities that your local library can offer. It was a successful 0“ 
day with hundreds in attendance. 

Smarter Kids: This is a two-month promotion that we nm on the air and with the support 
of a third party tie-in where we giveaway $40,000 worth of college scholarship bonds. It 
is W m  98’s way of encouraging continuing education to youth. 

Warm 98’s Street Smarts: This was a one-day event created in response to the numerous 
deaths of teenagers caused by the lack of experience and the carelessness of teenage 
drivers. We had support from two area prosecutors, MADD, SADD, Safety Coalitions, 
Local Police & Fire, DARE, etc. We received exposure on two different local news 
stations and had over 1,000 people show up to this event. We provided a hands-on 
driving experience with golf carts and fatal vision goggles. We also provided a car with a 
skid on the back to simulate driving an out-of-control car in the care of a trained 
professional. 

WRRM and the Women’s Health Advantage: Through a one-year effort to begin, we 
have an on-going relationship with hospitals. We go out one Wednesday a month to 
promote free screenings to test the health of your heart. Heart Disease in the number one 
killer in women and we are helping to make women aware of this rising number of 
deaths, and the importance of getting tested and staying healthy. We support this by 
being on-site for the screenings, on-air promos, and web exposure. 

WRRM partnered with the National Underground Railroad Freedom Center grand 
opening event with the purpose of encouraging people within the Tri-State to visit the 
new historic education museum. MOJO is on site providing live breaks, awareness 
activities, and other incentives to encourage listeners to make time to celebrate the grand 
opening. Promotional Run was one month of on-air freedom vignettes running twice 
each day, four weeks of consistent on-air promotional mentions, and web exposure. 

WRRM promotes Breast Cancer Awareness: WRRM began support in September. Over 
a dozen music celebrities and more than a thousand radio outlets have joined the National 
Breast Cancer Foundation (NBCF) for its second annual Pink Ribbon Challenge. Thc 
Challenge runs October 1-3 1 at www.thcbreastcancersite.com. October is National Breast 
Cancer Awareness Month and Warm 98 urges listeners to visit the www.warm98.com 
through PSA’s to take The National Breast Cancer Foundation’s Pznk Ribbon Challenge. 
This challenge is frec and has the power to provide free mammograms to hundreds of 
uninsured and underserved women throughout the country The Pink Ribbon Challenge is 

> 
0 ’  z 0 

0 u. 

895 Central Avenue, Suite 900 Cincinnati, Ohio 45202 (513) 241-9898 Fax (513) 241-6689 
Susquehanna Radio Corp. Stations 

http://www.thcbreastcancersite.com
http://www.warm98.com


SUSQUEHA" A 
4 ,  C I N C I N N A T I 

WRRM-FM WMOJ-FM WYGY-FM 
completed by clicking on the pink ribbon at www.warm98.com . The more clicks, the 
more women that can be helped! 

WRRM supports the American Red Cross by putting office safcty kits in Corporate 
Takeover Bags. It's an effort to be prepared in case of attack or natural disaster 
emergency. 

0 
> 
0 WRRM helped Clermont County launch its first annual Taste of Clermont County. 

WRRM ran promos, web exposure, and on-site exposure for the Taste of Clermont e 
This event was to help raise money for Clermont County to help revamp and restore 
historical monuments. 
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October 28.2004 

Ms. Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 1 2 ~  Street, S.W. 
Washington, D.C. 20554 

Re: WMOJ-FM / Cincinnati, OH 
Localism Initiatives Synopsis 

Submitted by: Gary S .  Lewis 
General Manager 
WMOJ-FM 

In regards to Docket No. 04-233 

Local News 
-WMOJ has a full time News Director who also serves as the station’s Community Service 
Director. WMOJ subscribes to Metro news service for additional support in gathering local news, 
capitalizing on Metro’s Cincinnati bureau. 

-WMOJ airs 30 newscasts per week exclusively in morning drive, between 6am and 9am. Each 
newscast is three minutes in length, totaling 18 minutes of news per day. In addition WMOJ airs 
19 local traffic reports per day during morning and afternoon drive for a total of 19 minutes. 
2.5% of each day’s programming is devoted to local news and information. 

Local Public Affairs 
-WMOJ airs a 90-minute block of public affairs programming each Sunday morning, including 
two 30-minute locally originated programs. “Issues” is a public affairs program aired in 
conjunction with WLWT television and “The Community Report” is produced and aired in 
conjunction with Time Warner Cable. 

-WMOJ airs “Radio Health Weekly”, a syndicated public affairs program surrounding health care 
and health issues. 

-Public affairs issues such as education, health care, transportation, crime and jobs are often 
featured in WMOJ newscasts, typically on a daily basis. 

-The WMOJ morning show often features guests representing Cincinnati groups of local interest 
including charities, civic groups and public servants. The WMOJ morning show has been visited 
by Cincinnati Mayor Charlie Luken and Vice Mayor Alicia Reese on several occasions to discuss 
local issues. 
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-WMOJ is prepared to air any type of emergency programming through its news partner, k o .  P 

necessary to drop WMOJ’s music programming (Le., the terrorist attacks on 9/11 .) 

-WMOJ participates in all Amber Alert warnings for Ohio, Kentucky, and Indiana. WMOJ airs 
Amber Alerts through our EAS capabilities, following up with regular Amber Alert 
announcements until each situation is resolved. 

-WMOJ is an EAS monitoring station. As WMOJ is manned with an operator 24 hours per day, 
the station is able to air EAS alerts when necessary. 

-WMOJ is partnered with WCPO television for weather coverage and has around the clock 
availability to a WCPO meteorologist in the event of a weather emergency. 

Political Programming 
-WMOJ recently ended the voter registration season in Cincinnati with a station sponsored voter 
registration drive. 

-WMOJ is conducting promotions designed not only to entertain, but to draw attention to the 
2004 November election and remind listeners to vote. 

0 
k Live audio is made available through Metro in the event of a local or national emergency 2 it is 

Civic, Cultural and Community Responsive Programming 
-WMOJ morning show hosts a weekly segment with SPCA Cincinnati in the effort of animal 
adoption. After more than four years of featuring animals weekly, thousands of stray dogs and 
cats have been adopted by WMOJ listeners. 

-WMOJ conducts an annual “Mojo In The Morning Tour” which features a weekly morning show 
broadcast from a different Cincinnati area community each Wednesday during the summer. 
Mayors, public figures, civic groups, school officials, celebrities and other guests of interest from 
each community are featured on each week’s program. 

The 2004 “Mojo In The Morning Summer Tour” visited: 

-Hamilto& OH -Cincinnati -Burlington, KY -Fairfield, OH 
-Delhi Township -Green Township -Milford -Norwood 
-Cold Spring, KY -Finneytown, OH 

-The WMOJ morning show features a segment called “Around Town with Big AI”, a weekly 
feature that focuses on a different community attraction or event. 

-WMOJ airs public service announcements responding to community needs on a daily 
basis. It is WMOJ policy to air five public service announcements per day, seven days 
per week. WMOJ’s Community Service director has the responsibility to determine 
community needs and requests for content in these announcements with a special effort to 
promote events and concerns in WMOJ’s city of license. (Fairfield, OH) 
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Music u. 
-The WMOJ morning show airs a twice monthly segment called “All The Way Live” 
features live performances from local Cincinnati talent. In nearly two years of the feature, more 
than 50 different acts have performed live on WMOJ on Friday mornings during the 8:00 hour. 

-WMOJ sponsors an annual concert in conjunction with the Cincinnati Recreation Commission 
that features local acts in addition to national entertainment. The concert is free to the public and 
held at Cincinnati’s P&G Pavilion at Sawyer Point. 

Station Participation in Community Activities 
-WMOJ is very active on a weekly and annual basis with community events and charitable 
groups including annual non-profit partners SPCA Cincinnati, The Cincinnati Recreation 
Commission and Big BrotherdBig Sisters of Cincinnati. 

-WMOJ participates as one of the media sponsors and broadcasters of the Cincinnati Flying Pig 
marathon, one the largest marathons in the country. 

-2004 saw the creation of the George Foster Golf Tournament to benefit youth baseball clinics for 
underprivileged children in the Cincinnati area with former Cincinnati Reds player George 
Foster. 

-WMOJ morning show hosts Laura Powell and Keith Mitchell serve as spokespeople and emcees 
for charitable events in Cincinnati including The Whisper of Jazz benefiting the local chapter of 
the National Ovarian Cancer Coalition, The Community Wellness Fund, The Cincinnati Chapter 
of The March of Dimes, the Dave Thomas Foundation for Adoption, The Child Wellness Fair, 
and the National Underground Railroad Freedom Center. 

-WMOJ has featured appearances and partnered in campaigns for both the Marvin Lewis 
Foundation and the Anthony Munoz Foundation, efforts dedicated to provide economic and 
personal support to underprivileged children in the Cincinnati area. 

-The WMOJ morning show hosts a weekly appearance with Cincinnati Bengal’s running back 
Rudi Johnson and has partnered to donate cash to the Doug Pelfrey Kicks for Kids Foundation for 
each touchdown Rudi Johnson scores this 2004 season. 

-WMOJ has parhered with Crayons to Computers school supply drive to provide school supplies 
to less fortunate students through a free store for teachers. 

-The WMOJ website serves as a support mechanism for all station sponsored charitable activities 
with links to each group’s web site and details of the station’s interaction. 
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October 28,2004 

Ms. Marlene H. Dortch 
Secretary 
Federal Communications Commission 

Washington, D.C. 20554 

Re: WYGY-FM / Cincinnati, OH 
Localism Initiatives Synopsis 

445 I2& street, S.W. 

Submitted by: Dan Swensson 
General Manager 
WYGY-FM 

In regards to Docket No. 04-233 

Local News 
-WYGY has a strong partnership with Television Station WCPO-TV and Morning News Anchor 
David Rose providing two news updates per hour in Morning Drive to keep our listening 
audience informed and up to date. WYGY subscribes to Metro news service for additional 
support in gathering local news, capitalizing on Metro’s Cincinnati bureau. 

-WYGY airs 28 newscasts per week exclusively in morning drive, between 5:30am and 9am. 
Each newscast is 90 seconds in length, totaling 9 minutes of news per day. In addition WYGY 
airs 19 local traflic reports per day during morning and afternoon drive for a total of 19 minutes. 
2% of each day’s programming is devoted to local news and information. 

Local Public Affairs 
-WYGY airs a 90-minute block of public affairs programming each Sunday morning, including 
two 30-minute locally originated programs. “Radio Health Journal” is a public af€airs program 
and “The Community Report” is produced and aired in conjunction with Time Wamer Cable. 

-Public affairs issues such as education, health care, transportation, crime and jobs are often 
featured in WYGY newscasts, typically on a daily basis. 
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Emergency Programming 
-WYGY is prepared to air any type of emergency programming through its news partner, Metro. 
Live audio is made available through Metro in the event of a local or national emergency and it is 
necessary to drop WYGY's music programming (is., the terrorist attacks on 9/11.) 

-WYGY participates in all Amber Alert warnings for Ohio, Kentucky and Indiana. WYGY airs 
Amber Alerts through our EAS capabilities, following up with regular Amber Alert 
announcements until each situation is resolved. 

-WYGY is an EAS monitoring station. As WYGY is manned with an operator 24 hours per day, 
the station is able to air EAS alerts when necessary. 

-WYGY is partnered with WCPO television for weather coverage and has around the clock 
availability to a WCPO meteorologist in the event of a weather emergency. 

Civic, Cultural and Community Responsive Programming 
-WYGY is very involved in our community relating information to our listeners on a daily basis. 
This  is something we deliver many times throughout the course of a broadcasting day inside 
newscasts and with our air personalities throughout the day. 

-WYGY airs public service announcements responding to community needs on a daily 
basis. It is WYGY policy to air five public service announcements per day, seven days 
per week. WYGY's Community Service director has the responsibility to determine 
community needs and requests for content in these announcements with a special effort to 
promote events and concerns in WYGY's city of license. (Lebanon, OH) 
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-WYGY sponsors the Secret Star Concerts (at least 3 per year) where national and up and co 
Music 

acts (future stars) are featured in a free concert to our listening audience. 

-WYGY also artners with the town of Blue Ash to sponsor their annual Red, White and 
Ash on July 4 . Tlus is an annual event featuring live national entertainment and many ac 
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for the entire family. % 

Station Participation in Community Activities 
-WYGY is very active on an annual basis with community events like Camp Fair (!ads' summer 
camp) and the Easter Extravaganza Event, Taste of Claremont and Taste of Blue Ash, etc. 
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October 24.2004 

FCC 
445 12 th Street SW 
Washington, DC 20554 

Dear Sirs: 

I am writing concerning MB Docket No. 04-233. 

I oppose the expansion of LPFM stations over current FM translator services. I am 
concerned that I would no longer be able to receive K-LOVE, my favorite radio station. I 
listen to K-LOVE on 88.7 FM. 

K-LOVE is a unique station that fills a void in contemporary radio programming. It is a 
Christian radio station. It is positive and encouraging and offers an alternative to the 
standard FM station format. It is the only radio station I listen to. I don't care to listen to 
any other. 

I am a financial supporter of K-LOVE. I would be lost without it. I know of at least 12 
others that listen to K-LOVE. There is tremendous support of the station in our 
community. 

Please reconsider the expansion of LPFM stations in a manner that would give them 
priority over FM translator service. 

Sincerely, 

Carolynn Mathcws 
3026 Cedar Springs 
Corpus Chnsti, TX 78414 
(361) 994-8271 
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October 26,2004 

FCC 
445 1 2 ' ~  Street 
Washington, DC 20554 

RE: MB Docket No. 04-233 

I am a listener of K-LOVE which is heard on a FM translator. It has been brought to my 
attention that that the FCC is proposing to expand the LPFM service which would take 
priority over current FM translator service. If K-LOVE were to be displaced by an 
LPFM broadcaster providing other programming would be devastating. K-LOVE brings 
positive and encouraging information in these troubled times which the public needs. 
Please continue to see that K-LOVE will not be displaced. Thank you. 







October 26,2004 

FCC 
445 12th Street, SW 
Washington, DC 20554 

Reference: FCC MB DOCKET NO. 04-233 

1 NOV 0 3 2004 1 
Fa-MAILROOM \ 

To Whom It May Concern: 

I need your help! I understand the FCC wants to allow LPFM broadcasting that would dramatically affect my ability 
to receive K-Love Christian Radio on 88.9 FM out ofMrytle BeachiWilmington, NC. DO NOT ALLOW THIS 
ACTION! As a citizen it is important that I am informed about local events that are free to the public and are of 
creative and uplifting nature instead of the usual distressing and even disgusting nature. Residents need to know what 
is actually positive and encouraging and K-Love has free postings for music and family events. The effect on the 
community would be distinct. I listen to K-Love and Christian Family Radio 90.5 FM on a daily basis and 1 consider 
it a serious part of my ability to even practice my religion. I can't sit in church 24/7 and I need to be interacting with 
a world that is increasingly filled with fear, rage and disaster. K-Love helps keep me focused on HOPE and not fear, 
the duty of being a good citizen and the need for prayer. It is in the public interest as 1 am actually a taxpayer and a 
responsible consumer. Regular radio does not provide a service for a committed Christian because ofthe profanity, 
disgusting jokes and general disregard for appropriate family fare that K-Love does provide. 

Please do not forget us. K-Love is supported by monthly contributions like mine. We pay to keep our music and 
information about events for other Christians on the radio. I pay $40.00 a month to support keeping them on the air. 
We also get decent lyrics from clothed entertainers, national news and international events that would not be 
inappropriate if "your mom was in the room with you." 

If you have more questions please call K-Love 1-800-434-8400. Thank you for your help. 
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Odober 20,2004 

FCC 
445 12M Street S.W. 
Washingtoo, DC 20554 

Dear Si or Madam: 

TTis is in reference to MB Docket#C4233. 

In the Ardmae, Oklahoma area, we receive K-Love on 89.1 through a FM Translator. 

If K-Love were forced off the air by low power FM this would be big loss to this area. 

Many of us give fmancial support to K-Love and believe this would be a gat loss to 

the annmunity to lose the K-Love station. There are very few radio stations that have lhis 

quality of programming in OUT area 

............................... 


